BSP

BUSINESS STUDIES PROGRAMME

W \// Q"A‘,Y’;\’E

v N » 7 -/. / 5 /
‘///"7‘..7.:‘ )’{'v;\{(}:(/{:\ <\ AN, /1\{’// O
' 7 s N .

N
GRS
.
G LS ‘I.\.t 5 /_,\‘. (.4 A

N/

of s ‘g g

N

:.M.. “'.'.'J 4 ~ ¥ :
s " Yo iNg ‘l’?‘ W
i v 8

A AN Ll N D Ly

A ) . N . -
DL

\

;._.‘/. AN BN B N B Vo
:‘;‘}7‘“ ::_'.".:'_".\"._:fr:',." e ', : Ay

v -

/%

REERAEF
FFRITFU2+2INBBEFM
BUSINESS STUDIES PROGRAMME

’—01. | - - . : R . :
- - J
11 - e —— e — i, -—m ’ =
— ®I159 . e — e -
~ e = s e R S
; i = - ’ =
- =iv : . - - = ‘ ’
— e
- - g _— :
‘ - o -

- .) . . ‘\ -l. .

.
“.
-

 ———




Dear Parents and Students,

We are thrilled to share with you our extensive resources and years of experience in botfi domestic and
International education. Our high-quality teaching team Is dedicated to providing exceptional international
education. We are focused on delivering top-notch service, supported by an excellent management team that
works diligently to achieve our aims and goals.

Our mission is to cultivate outstanding talents for the future. The BSP programme will embark you on a
remarkable journey to the international stage. We are committed to oﬁéring the best academic resources
and an enriching international educational environment, allowing you to experience the excitement and
charm of studying abroad during your two years in China.

We believe the next phase of our success lies in looking to the future. By developing a diversified talent
development path1, we aim to make education one of the most powerﬁA tools and services in the world. The
Pilot Zone provides us with a unique opportunity to achieve this and much more.

We hope you will join us in this endeavor and help us achieve our goal.

Sincerely
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Optional
(at least two)

Academic English
FRRIE
Study Skills
F > FEE
Presentation Skills

N N

AL EE
Critical Thinking
HEFTE B
Research Methods
R FIE
Professional Development
ARl & Fe
Mathematics
T
Introduction to Business
Al St
Innovation and Enterprise
BlFr S el
Introduction to E-Commerce
7RSS0
The People Perspective

ANR B

Introduction to Business Analytics

Al A S
Finance for Managers
155 eI

Essentials of Marketing
iz HEEm
Understanding Audience
PRS2 AR
Digital Toolkit
HNFITH
Management Accounting
BERIT
Field study In Enterprises
e\ 3CihE £
Financial Accounting
MS=1T

Fundamentals of Content Production

A A HFE

Venture | - Idea Generation

Bl 11 BIEFAE

Digital Innovations
N BUFh
Entrepreneurial Thinking and Behaviour
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